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Analyzing the Coupling Factor of Culture Industry and Tourism Industry
Zhu Guifeng
( School of History Culture and Tourism Heilongjiang University Harbin 150080 China)

Abstract: Culture industry and tourism industry as new industrial form of modern society show an irreversible
trend. They are taken as pillar industries by many developing and developed countries. Despite of seizing dif—
ferent fields and studying different projects they have coupling factors of mutual conjunction and support.
Culture is the core factor and soul of them economy representative and value of them. The coupling factor of
culture and economy makes it possible the interaction and integrity of culture industry and tourism industry. It
marks the coming era of " cultural economization and economical culturalizing" .
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